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This study examines factors that influence the behavior of Youngstown State University (YSU)
students in the consumption of music as an art. The specific arf of inferest is symphony orchestras; for
the purpose of this study, the region within a 2-hour radius of YSU is considered as a market for
symphony orchestras. A random sample of 30 students with an average of 19.7 years at Youngstown
State University was used o assess the behavior of all YSU students toward the consumption of
symphony orchestras through the completion of a questionnaire designed toidentify these foctors,
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