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Americans for the Arts defines a local arts
agency (LAA) as a community organiza-
ton or an agency of local government that
supports cultural organtzations, provides
services to artists and arts organizations
and presents arts programming fo the
j)ublié. LA As promote the arts at the local
level, endeavoring to make them a part of
the daily fabric of commumity living. Each
LAA in America is unique to the commu-
mily that it serves, and each changes as
Jast as its community changes: no two are
exactly alike. However, all share the goals
of serving the diverse art forms in their
community and making them accessible to

each member of that community.

INTRODUCTION

Americans for the Arts receives more than 4,000 information

requests about local arts agencies (LAAs) each year. To provide the
most accurate answers for these questions, Americans for the Arts
conducts an extensive survey to measure the status and condaition
of the local arts agency field. Here are the in-depth findings from
our 1996-97 Survey of Local Arts Agencies.

The findings in this report are based on 337 local arts agencies
(LAAs) who generously provided us with their 1996-97 budget details,
a five-year budget history and programming information. We have
stratified the survey respondents into five population categories and
examined public and private agencies separately. As in past reports,
this reveals the sometimes significant differences between public and

private LAAs and agencies from different-sized communities.
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SERVICES PROVIDED BY LOCAL ARTS AGENCIES

LAA services can be divided into five general categories. All LAAs are involved in one or more
of the following:

1. Cultural Programming: Eighty-six percent of LAAs present cultural programming in the
form of music, dance, drama, visual arts, arts in education, art in public places, festivals,
literature readings and more, as well as “gap programming.” Gap programming fills an arts
discipline void that may exist due to a limited number of arts organizations in the commu-

nity, or targets programming to a specific underserved segment of the community.

2. Grantmaking: Sixty-three percent of LAAs provide financial support to arts organizations
and artists. LAA funds are provided to both emerging and established organizations for
operational support or to produce a special project. The dollars are usually required to be

matched by a separate funding source.

3. Facility Management: Sixty-nine percent of LAAs manage one or more cultural facilities such

as rehearsal and performance spaces, gallery space, museums or arts organization incubators.

4. Services to Artists and Arts Organizations: Eighty-five percent of LAAs provide services
to local artists and arts organizations including seminars and workshops, technical assis-
tance, fund raising, block booking, central accounting and marketing, group health insur-

ance and advocacy.

5. Community Cultural Planning: Thirty-five percent of LAAs lead the community-inclusive

process of assessing the cultural needs of the community and mapping a plan of implementation.

REPORT SUMMARY

The findings about LAAs in this report remain consistent with past reports about LAAs and
continue to reflect many of our empirical observations about the field. Generally, LAAs in
larger communities tend to be public agencies (part of the city or county government); their
largest source of revenue is from local government and largest expenditure is for grantmak-
ing to local cultural institutions. In smaller communities an LAA is likely to be private,
receive most of its revenue from earned income and its largest expenditure is for producing

cultural events and programs.

BUDGETS

LAAs projected a 7.1 percent increase in their 1997 budget —with 70 percent of the
responding LAAs expecting an increase in budget. Since 1989, an average of two-thirds of
the nation’s LAAs have reported increases in their annual budget. Nationally, LAAs have

averaged budget increases five of the past six years. Page 4
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ARTS AND COMMUNITY DEVELOPMENT

LAAs continue to expand the role of the arts in their communities by using the arts to
address social, educational and economic development issues. Local elected leaders are
increasingly looking to their LAAs as a partner in programs ranging from tourism to youth-
at-risk. In fact, since 1994 the percentage of LAAs using the arts to address community
development issues has increased from 61 percent to 88 percent. Page 13

COLLABORATIONS

Nearly all LAAs (96 percent) collaborate with community organizations or local government
agencies to develop programs and initiatives that increase community livability: economic
development departments to develop cultural districts, chambers of commerce to attract
new businesses, parks and recreation departments to create after-school programs, con-
vention and visitor bureaus to increase cultural tourism and police departments to prevent
crime. Four LAAs in five report that they have at least three collaborations with other local
organizations or agencies (8o percent). Page 15

ARTS IN EDUCATION (AIE)

Eighty-nine percent of LAAs increase the quality of education by supporting artists in the
schools, designing AIE curricula and/or advocating for arts in education. Youth who partici-
pate in AIE programs demonstrate higher standardized test scores, higher attendance rates
and fewer student discipline problems. Studies show that arts participation while young
results in a greater likelihood of arts participation as an adult. Page 13

COMMUNITY CULTURAL PLANNING

Fully one third of LAAs have a community cultural plan (35 percent). The findings suggest
that LAA budgets and local government revenue increase at a higher rate in LAAs with a
cultural plan than in those without. Page 18

GRANTMAKING

More than 62 percent of LAAs make grants to artists or arts organizations in their commu-
nity (59 percent to arts organizations and 37 percent to individuals). Grants are in the form
of general operating support or special projects. These grants provide stability to the arts
community and make its diverse art forms more accessible to the public. Page 11

SERVICES

LAAs provide services and information to both the arts community (technical assistance,
marketing, group insurance) and the general public (arts programming schedules, volun-
teer opportunities). These services facilitate the operation and responsible growth of the

arts industry and promote greater community participation in the arts. Pages 21-22

T'’S IN A NAME?
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FIVE-YEAR BUDGET HISTORY

Eighty-three percent of the responding LAAs complied with our request for a five-year bud-

get history. LAA budgets have increased an average of 4.9 percent annually since 1993 —
with a 7.1 percent increase projected for 1997 (Table 1). The City of New York Department of
Cultural Affairs is separated from the dollar averages in Table 1 because its large budget size
would skew the figures; included in its budget are funding for zoos, botanical gardens and

science museums.

TABLE 1
LOCAL ARTS AGENCY BUDGETS: 1993-1997"
POPULATION 1993 1994 1995 1996 1997

Less than 30,000 $75,560 $78,234 $83,449 $81,577 $86,905

Change from
previous year

*Excludes City of New York Department of Cultural Affairs

Sg\Of New York $73,000,000 $90,000,000 $90,000,000 $95,038,990 $95,000,728
Change from 23.29% 0.00% 5.60% -0.04%

previous year
Table 1a, which includes New York City, shows a higher average LAA budget, but maintains

the growth trend observed in Table 1 (an average of 5.5 percent annually).

TABLE 1A

LOCAL ARTS AGENCY BUDGETS

(INCLUDES NEW YORK CITY): 1993-1997

POPULATION 1993 1994 1995 1996 1997
$86,905

Less than 30,000 $75,560 $78,234 $83,449

30,000t099,999  $170,690

100,000 t0 499,999  $482, $626,776

500,000 t0 999, 7,376  $2,197,839 $2,278,781 $2,525,272

$4,468,848 $4,606,273  $4,922,497 $5,016,684

$1,238,240 $1,280,449 $1,306,588 $1,316,394 $1,397.754

Change from previous year 10.24% 3.08% 6.87% 1.91%
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Since 1989, an average of 68.1 percent of the nation’s LAAs increased their annual budget; SOURCE OF 1996-97 REVENUES
31.9 percent experienced a flat or decreased annual budget (Table 2). While the recent bull

market has brightened the outlook for the nation’s economy, some communities are still

LOCAL GOV'T. 33%

facing depressed local economies. Diversity remains the rule in the LAA field: some LAAs EARNED 32%
in economically struggling regions regularly receive budget increases, while others in

prosperous regions are facing flat or reduced budgets.

TABLE 2

PERCENTAGE OF LAAS WITH BUDGET INCREASES: 1990-1997

/

POPULATION 1990 1991 1992 1993 1994 1995 1996 1997 OTHER GOV'T. 15%

PRIVATE 20%

Less than 30,000 57.1% 60.0% 68.6% 61.5% 58.8% 68.4% 71.8% 68.2%

Average LAA

1996-97 LOCAL ARTS AGENCY REVENUES

Nationally, the largest sources of LAA funding continue to be local government and earned

income (33 and 32 percent respectively). However, a closer examination of LAA revenues
reveals significant differences in revenue sources, depending on the size of the community
served and whether the agency is public or private.

Table 3 demonstrates that LAAs serving the largest and smallest communities are polar
opposites in their percentages of earned revenue (16.5 percent and 53.5 percent respec-
tively) and local government revenue (53.1 percent and 9.3 percent respectively). This is
likely because LAAs in smaller communities tend to be presenters (9o+ percent) and not be
grantmakers—which results in a greater percentage of total revenue being earned. By con-
trast, larger communities are most likely to regrant public and private funds (8o+ percent) —

which results in a greater percentage of total revenue being supplied by local government.

TABLE 3

SOURCE OF LOCAL ARTS AGENCY REVENUE: 1996-1997

POPULATION Local Govt. Earned Private Other Govt.
Less than 30,000 9.3% 53.5% 19.8% 17.5%
30,000 t0 99,999

1,000,000 Or more

Average LAA




MORE THAN THREE-QUARTERS OF
LAAS RECEIVE FUNDING FROM THEIR
CITY AND/OR COUNTY.

PERCENT OF LAAs THAT
RECEIVED SUPPORT FROM LOCAL
GOVERNMENT (1996-97)
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We received a five-year history of local government support from 70 percent of the
responding LAAs. The average dollar amount of revenue from local government has
increased an average of 6.9 percent annually since 1993—and was projected to increase

13.7 percent for 1997 (Table 4).

TABLE 4

LOCAL ARTS AGENCY REVENUE FROM LOCAL GOVERNMENT:

1993-1997°

POPULATION 1993 1994 1995 1997

Less than 30,000 $10,974 $10,975 $10,508 $11,116

Change from
previous year

*Excludes City of New York Department of Cultural Affairs

gig\of New York $73,000,000 $90,000,000 $96,000,000 $95,221,728 $95,000,728
Change from 23.3% 6.7% -0.8% -0.2%

previous year

During each of the past four years, 54.8 percent of the nation’s LAAs received an increase in
local government support, while 45.2 percent received a flat or decreased amount (Table 5).
There is no clear pattern as to who receives increases or decreases from year to year. Many
cities and counties are freezing or cutting annual spending, but increasing arts support.

Conversely, some prosperous local governments are holding flat or decreasing arts spending.

TABLE 5

PERCENTAGE OF LAAs WITH INCREASES IN

LOCAL GOVERNMENT SUPPORT: 1994-1997

POPULATION 1994 1995 1996 1997
Less than 30,000 28.6% 43.5% 38.5% 38.7%

Average LAA 52.2% 61.9% 53.6%
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Table 6 details the sources of revenue for the 337 survey respondents. Local government

START SPREADING THE NEWS...

support (city and county) is the largest source of total revenue (33.1 percent). The largest
. . . . NEW YORK CITY ON TOP

source of earned revenue is fund raising (7 percent). Corporations represent the largest private

sources of revenue (7.5 percent of total revenue), with foundations and individuals each

accounting for five percent of total revenue.

TABLE 6
1996-97 LOCAL ARTS AGENCY REVENUES
REVENUE Lessthan 30,000 100,000 500,000 1,000,000 Average

30,000  1099,999 10499,999 t0999,999 ormore  LAA
EARNED INCOME

Admissions




8 AMERICANS FOR THE ARTS

Differences exist between public and private LAAs (Tables 7 and 8). Private LAAs collect

SOURCES OF 1996-97

four times more earned income than public LAAs (40.4 percent vs. 10.7 percent), but they
REVENUES: PUBLIC VS. PRIVATE

receive less than one-quarter of the level of local government support (16.7 percent vs. 73.2

percent). Revenue from private sources is greater in private LAAs (26.4 percent vs. 5.5 per-

75%
PUBLIC LAAs . cent); public LAAs are rarely in the position to directly receive private funds.
PRIVATE LAAs
60% . TABLE 7
PUBLIC LOCAL ARTS AGENCY REVENUES: 1996-97
45%
POPULATION Local Govt. Earned Private Other Govt.
30% Lessthan3o,000 232% 37:9% O7% o 222% .
30,000 t0 99,999 75.9% 6.9% 6.1% 11.1%
15% 100,000 t0 499,999 78.8% 6.1% 4.8% 10.4%
O [T W 0 0 [ Ll e e
500,000 t0 999,999 76.3% 12.3% 2.8% 8.6%
o 1,000,000 Or more 84.5% 5.2% 3.4% 6.9%
o% R WEL R BRI
Local Gov't Earned Private  Other Gov't Average LAA 73.2% 10.7% 5-5% 10.6%
TABLE 8
UNITED ARTS FUNDS | ] PRIVATE LOCAL ARTS AGENCY REVENUES: 1996-97
POPULATION Local Govt. Earned Private Other Govt.
Less than 30,000 6.7% 56.3% 20.4% 16.6%
30,000 t0 99,999 13.3% 40.9% 26.7% 19.1%
100,000 t0 499,999 21.9% 37.6% 26.6% 14.0%
500,000 0 999,999  18.1% 29.0% 35.9% 17.0%
1,000,000 O more 29.5% 25.0% 28.8% 16.7%
Average LAA 16.7% 40.4% 26.4% 16.5%

AVERAGE CAMPAIGN REVENUE OF 38 UAFs: 1990 1o 1996

$2,100,000

$2,020,335

$2,000,000

$1,952,666

$1,927,040

$1,911,432 $1,905,729 $1,912,714

$1,896,824
$1,900,000 -

$1,800,000

$1,700,000

1990 1991 1992 1993 1994 1995 1996
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LOCAL OPTION TAXES

Many LAAs are eligible to receive a portion—if not all—of a local option tax (Table 9). Fully one-

quarter report that they receive revenue from a hotel/motel tax in their community (26.1 percent).

TABLE 9

LAAs RECEIVING REVENUE FROM

LOCAL OPTION TAXES: 1996-97

LOCAL OPTION Less than 30,000 100,000 500,000 1,000,000 Average
TAX 30,000 099,999 10499,999 10999,999 ormore  LAA
Hotel/Motel Tax 8.8% 24.4% 27.3% 39.5% 26.1%

1996-97 EXPENDITURES

Expenditures by local arts agencies continue to define the differences between agencies
serving large and small communities (Table 10). As the population of the service areas
increase, both public and private LAAs spend a greater percentage of their budget on grant-
making. Conversely, as population size of the service area decrease, a greater percentage

of the budget is spent on events produced, programs and services.

TABLE 10

1996-97 LOCAL ARTS AGENCY EXPENDITURES

POPULATION Grant-  Salaries Pro- Events  Admin.  Facilities Fund- Other
making & Bene- grams & Produced & Over- Manage- raising
fits Services head ment

Less than 30,000 25.5%

Average LAA 22.0% 271% 19.3% 11.9% 11.0%

A Caveat: The percentage of expense on “administration & Overhead” can be misleading
ecause some smaller and single-staffed LAAs include expenses for programs and services

1s part of “administration.”

1996-97 LAA EXPENDITURES

SALARIES & BENEFITS 27% GRANTMAKING 22%

/

FACILITIES
MGMT 2% —

OTHER 3%

FUNDRAI %

RAISING 4% PROGRAMS &

. SERVICES 19%

ADMIN. & OVERHEAD 11%
EVENTS PRODUCED 12%
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Differences between public and private LAAs (Tables 11 and 12) can be found in the area of
grantmaking. Public LAAs spend twice as much of their budget on grantmaking as do private
LAAs (35.3 percent vs. 16.6 percent).

TABLE 11
EXPENDITURES BY PRIVATE LAAs: 1996-97
POPULATION Grant-  Salaries Pro- Events  Admin. Facilities Fund- Other
making & Bene- grams & Produced & Over- Manage- raising
fits Services head ment

Less than 30,000 48% 27.7% 24.9% 19.2% 15.4% 2.0% 2.8% 3.3%

Average LAA 16.6% 27.9% 21.0% 13.0% 12.9% 1.9% . 3.5%
TABLE 12
EXPENDITURES BY PUBLIC LAAs: 1996-97
POPULATION Grant-  Salaries Pro- Events  Admin. Facilities Fund- Other
making & Bene- grams & Produced & Over- Manage- raising
fits Services head ment

Less than 30,000 10.2% 15.0% 21.6% 37.0% 7.3% 0.8% 3.7% 4.3%

1,000,000 OF more
Average LAA
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GRANTMAKING

When it comes to grantmaking, 62.6 percent of LAAs make grants to artists and/or arts

organizations in their community (Table 13). LAAs provide operational support and/or spe-
cial project support to emerging and established organizations. Grantees are usually
required to match their funding from a separate funding source. Eighty-three percent of
LAAs serving communities with 500,000 or more people are grantmakers. Forty percent of
grantmaking LAAs are responding to the needs of new and emerging organizations by mak-

ing grants to non-501(c)(3) arts organizations.

TABLE 13
POPULATION Any Type To Arts To To Non-
Organizations  Individual 501(0)(3)
Artists
Less than 30,000 30.9% 14.7% 71.4%

30,000 0 99,999

*Base reduced to those LAAs who make Any Type of grants

LAAS THAT MAKE GRANTS

TO INDIVIDUAL ARTISTS
AND ARTS ORGANIZATIONS

75%

50%

25%

0%

59°/o

Arts
Organizations

37%

Individual
Artists
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TABLE 14
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CATEGORIES FUNDED BY GRANTMAKING LAAs

CATEGORY

Arts in Education

Arts Service
Organizations

Science
Organizations

Less than
30,000

30,000
t0 99,999

100,000 500,000 1,000,000 Average
10 499,999 10 999,999 or more LAA

81.8% 76.7% 70.9% -
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ARTS IN EDUCATION AIE LEADS TO HIGHER SAT SCORES

Eighty-nine percent of the nation’s LAAs are involved in one or mare of the following AIE
program areas: producing artists in the schools, curriculum design and/or AIE advocacy.
More than one third of LAAs have at least a 0.5 full-time equivalent AIE staff member (Table 15).

TABLE 15

POPULATION Any AIE AlE Artists Curriculum  AIE Staff*
Program Advocacy  in Schools  Design

Less than 30,000 83.8% 72.1% 66.2% 42.7% 17.7%

ARTS PARTICIPATION = IMPROVED
ACADEMIC PERFORMANCE

Average LAA 89.3% 82.5% 61.1% 50.2% 35.0%

1993 Average 83.5% 70.5% 57.0% 41.6% 33.0%

*0.5 Full-Time Equivalent or more

ARTS AND COMMUNITY DEVELOPMENT

LAAs help local leaders better understand that funding the arts does more than improve

the quality of life for residents, they are an industry that creates local jobs, generates gov-

ernment revenue, increases tourism, spurs downtown redevelopment, improves education

and the labor force and promotes understanding between different cultures. Eighty-eight
percent of LAAs manage or support arts programs that address community development
issues within their community—a significant increase from 61 percent in 1994 (Table 16).
61.4 percent of LAAs use the arts to address three or more community development

issues (Table 17).
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TABLE 16

POSITIVE RESULTS: NATIONAL PROOF
YOUTH ARTS PROGRAMS WORK!

LAAs USING THE ARTS TO ADDRESS COMMUNITY

DEVELOPMENT ISSUES

POPULATION Percent

Less than 30,000 72.1%

Average LAA 88.1%

TABLE 17

PERCENTAGE OF LAAs ADDRESSING COMMUNITY
DEVELOPMENT ISSUES

COMMUNITY Lessthan  30,000t0 100,000t0 500,000t0 1,000,000 Average
DEVELOPMENT 30,000 99,999 499,999 999,999 or more LAA
ISSUE

Cultural/

54.4% 74.4% 84.0% 81.8% 83.7% 75.4%

Racial Awareness

Economic
Development

Other 8.8% 11.0% 13.0% 11.4% 20.9% 12.5%
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COLLABORATIONS AND PARTNERSHIPS

Nearly all LAAs (96 percent) have at least one collaboration or partnership with other pub-
lic or community agencies—up from 89 percent in 1994. More than 8o percent of LAAs have
three or more collaborations.

TABLE 18
COLLABORATIONS AND PARTNERSHIPS
PARTNER Less 30,000 100,000 500,000 1,000,000 Average 1994
than to to to or AA
30,000 99,999 499,999 999,999  more
School Districts 9% 8.1% 73.0% 84.1% 76.7% 77:2%  76.3%

Neighborhood
Organizations

Chamber of
Co;mm;rcz 691% 683%  60.0%  614%  581%  63.8% NJA
Parks and
Recreation 41.2%  62.2% 68.0% 63.6% 83.7% 62.6% 60.8%
Department

Convention or
Tourism Bureau

Economic
Development 35.3% 29.3% 51.0% 38.6% 46.5% 40.4% 38.8%
Department

Social Service
Department

Collaborations

INNOVATIVE PARTNERSHIPS
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CULTURAL FACILITIES

More than two-thirds of the nation’s LAAs (68.6 percent) manage one or more cultural facil-
ities such as rehearsal and performance spaces, gallery space, museums or arts organiza-
tion incubators. Twenty-six percent have a cultural facility masterplan for their community

(Tables 19 and 20).

TABLE 19

CULTURAL FACILITIES MANAGEMENT

POPULATION Facility Masterplan

Less than 30,000 22.1%

30,000 10 99,999 29.3%

100,000 10 499,999 25.0%

500,000 t0 999,999 27.3%

1,000,000 Or more 23.3%

Average LAA 25.5%
TABLE 20
FACILITY Lessthan 30,000to 100,000t0 500,000t0 1,000,000 Average
________________________________________ 30,000 99999 499.999 999,999  ormore LAA .
Gallery/

Meeting/
Classroom/ 52.9% 45.1% 57.0% 45.5% 34.9% 49.0%
Rehearsal Space

Sales/Retail 23.5% 19.5% 23.0% 13.6% 11.6% 19.6%
Restaurant/Bar 1.5% 1.2% 5.0% 2.3% 7.0% 3.3%
Other 8.8% 7-3% 5.0% 9.1% 7.0% 7.1%

Any Facilities 75.0% 65.9% 71.0% 65.9% 60.5% 68.6%
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PRESENTING ARTS PROGRAMS

Eighty-six percent of LAAs present arts programming to the community—primarily exhibi-
tions, performances and festivals. LAAs are usually the agency responsible for providing
public cultural opportunities such as free concerts in the park, art exhibitions in city hall
and public art. Another area of presenting is “gap programming.” Gap programming fills
an arts discipline void that may exist due to a limited number of arts organizations in the

community, or targets programming to a specific underserved segment of the community.

TABLE 21

SERVICE Lessthan  30,000to 100,000t0 500,000t0 1,000,000 Average
__________________________________________ 3000099999 499999 999,999  ormore LAA
Eﬁnglt?tr:jr/] s 82.4% 79.3% 72.0% 63.6% 48.8% 71.8%

Film/Video

Literature
Readings

Any Presenting
Program

PUBLIC ART

The involvement of LAAs in public art ranges from initiating individual projects to managing
multi-million dollar percent-for-art programs. Forty-two percent of LAAs have a public art
program; 19 percent manage a percent-for-art program. The larger the community, the more

likely it is to have a percent-for-art program.

TABLE 22
POPULATION Public Art Percent for
Program Art Program
Less than 30,000 30.9% 5.9%
30,000 0 99,999 37.8% 11.0%
100,000 10 499,999 47.0% 21.0%
500,000 t0 999,999 50.0% 29.6%
1,000,000 Or more 46.5% 37.2%

Average LAA 41.8% 18.7%
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INTERNATIONAL PROGRAMMING

Twenty-six percent of LAAs participate in international artist or arts organization exchanges
(Table 23).

TABLE 23
INTERNATIONAL PROGRAMMING
POPULATION International International Any
artist or arts arts international
organization administrator program
exchanges exchanges
Less than 30,000 25.0% 2.9% 25.0%

Average LAA 23.7% 7.4% 25.5%

COMMUNITY CULTURAL PLANNING

LAAs are usually the agency to lead community cultural planning, a community-inclusive

process of assessing the cultural needs of the community and mapping a plan of imple-

mentation. Thirty-five percent of LAAs have a community cultural plan.

Consistent with earlier reports, LAA budgets and local government revenue increase at a
higher rate in LAAs with a cultural plan, than in those without (Tables 24 and 25). Between
1993 and 1997, the budget growth of LAAs with cultural plans outpaced those LAAs without
(33.1 percent vs. 1.1 percent). The same pattern was noted in the area of local government

revenue (36.9 percent vs. 14.0 percent).

TABLE 24
1993 1994 1995 1996 1997
With Plan $1,145,590  $1,202,780 $1,229,757 $1,366,937 $1,525,102
Change fi
anse trom 5.0% 2.2% 11.2% 11.6%

previous year

Change from
previous year
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TABLE 25

THE EFFECT OF CULTURAL PLANS ON LOCAL GOVT. SUPPORT

1993 1994 1995 1996 1997
With Plan $815,964 $823,814  $826,563  $943,638  $1,116,675
Change from 1.0% 0.3% 14.2% 18.3%

previous year

Change from
previous year
*Excludes City of New York Department of Cultural Affairs

1.0% 10.9% -13.1% 12.3%

LAA PLANS AND REPORTS

Ninety-three percent of all LAAs have completed some type of planning (Table 26). More
than half of the responding LAAs produce an annual plan, have arts in education plan,

annual report and/or a long-range plan.

TABLE 26
PLANS AND REPOR
PLAN Lessthan 30,000t0 100,000t0 500,000 1,000,000 Average
30,000 99,999 499,999  10999,999 ormore  LAA
Annual Plan 55.9% 50.0% 47.0% 59.1% 65.1% 53.4%

Community
Cultural Plan

Equity

Any Plan and/
or Report



CULTURAL TOURISTS: SPEND MORE

AND STAY LONGER
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CULTURAL TOURISM

Cultural tourism is one of the fastest growing areas of the tourism industry. Tourists looking
for unique experiences are increasingly interested in cultural sites and innovative arts pro-
gramming. The arts attract a significant number of tourist dollars as well as bring visibility
to communities both large and small. More than one-half of LAAs have a working relation-
ship with their community’s Convention and Tourism Bureau (56 percent). In fact, 62 per-

cent list cultural tourism as one of their agency’s mission or goals (Table 27).

TABLE 27
CULTURAL TOURISM
POPULATION Work with Cultural tourism Printed Cultural
Tourism Bureau Part of Mission Tourism Materials
Less than 30,000 38.2% 55.9% 45.6%

Average LAA 55.5% 62.3% 57.3%

CULTURAL DISTRICTS

A cultural district is a well-recognized mixed-use area of a city in which a high concentra-
tion of cultural facilities serves as the anchor of attraction. Cultural districts boost urban

revitalization in many ways:

* Beautify and animate cities

* Provide employment

* Attract residents and tourists to the city
* Complement adjacent businesses

* Enhance property values

* Expand the tax base

* Attract well-educated employees

* Contribute to a creative, innovative environment

One third of LAAs have cultural districts—one half of which are officially designated by

their community.
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TABLE 28 PITTSBURGH CULTURAL DISTRICT
CULTURAL DISTRICTS
POPULATION Community Officially Designated
Cultural District District*
Less than 30,000 11.8% 25.0%

Average LAA 33.8%

*Base reduced to LAAs that have a community cultural district

PROGRAMS, INFORMATION AND SERVICES

The vast majority of LAAs (85 percent) provide services to artists and arts organizations, as

well as information and services to members of the community (Tables 29-31).

TABLE 29

ARTIST SERVICES

SERVICE Lessthan  30,000to 100,000t0 500,000t0 1,000,000 Average
30,000 99,999 499,999 999,999  or more LAA

Seminars

Worlis;o p/ s 72.1% 69.5% 71.0% 75.0% 81.4% 72.7%

Emlomet ...................................................................................................................................................

Re fzrr:ls n 22.1% 31.7% 50.0% 45.5% 48.8% 39.2%

Any Artist Service  80.9% 85.4% 86.0% 84.1% 88.4% 84.9%
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TABLE 30

SERVICE Lessthan 30,000to 100,000t0 500,000t0 1,000,000 Average
30,000 99,999 499,999 999,999 ormore  LAA

Technical

Ai(;isnt::ce 38.2% 45.1% 67.0% 75.0% 81.4% 58.8%

Se .................................................................................................................................................................

WoTIgﬁ:)sp/s 39.7% 50.0% 65.0% 63.6% 83.7% 58.5%

AdvocacySerwces ....... 368% .......... 45 10 A: .......... 690° /068 2% .......... 79 10 /O .......... 57 9% ..........

Publicit

P:lon:olt?(g /n 45.6% 51.2% 59.0% 47.7% 46.5% 51.3%

Volu nteer ............................... o .................... o ................... 0 ................... o .................... o ................... o .............

Recruitment 26.5% 36.6% 37.0% 31.8% 20.9% 32.1%

Management
Training

to Org’s 1.5% 2.4% 9.0% 13.6% 7.0% 6.2%
T - 9% ............ S o T 5 P
Other 0.0% 12.2% 12.0% 9.1% 11.6% 9.2%

Any Arts

0, 0, 0,
Org. Services 67.7% 80.5% 91.0% 90.9% 90.7% 83.7%

TABLE 31

SERVICE Lessthan  30,000t0 100,000t0 500,000t0 1,000,000 Average
30,000 99,999 499,999 999,999  ormore LAA

Artist/ o o o o o o

Org. Directories 33.8% 54.9% 63.0% 59.1% 69.8% 55.5%

Arts Calendar 58.8% 65.9% 77-0% 61.4% 58.1% 66.2%

Cultural

Resource Lib.

Newsletter/ o o o o
Publication 66.2% 75.6% 84.0% 61.4% 79.1% 74.8%
Other 10.3% 9.8% 11.0% 20.5% 34.9% 14.8%

Any Information

Service 91.2% 87.8% 97.0% 84.1% 90.7% 91.1%
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COMPUTER USAGE

The number of LAAs using technology to conduct business and serve their local arts indus-
try is growing rapidly. About one half of all LAAs subscribe to an on-line service provider
such as ArtsWire or America Online, with 32 percent of those LAAs using technology to pro-
vide information to the public or their members (Table 32).

TABLE 32
1996-97 LOCAL ARTS AGENCY COMPUTER USAGE
TYPE OF
Lessthan  30,000t0 100,000t0 500,000t0 1,000,000 Average
COMPUTER
USAGE 30,000 99,999 499,999 999,999  Or more LAA

LAA accesses the

Internet or

subscribes to an

on-line service 27.9% 34.2% 51.0% 56.8% 83.7% 47.2%
provider such as

ArtsWire, ArtsNet

or America Online

If LAA has Internet
access, provides
member- or
public-access’

LAA delivers
programs and 7-4% 11.0% 28.0% 31.8% 55.8% 23.7%
services online

LAA subscribes
to any listserves
or discussion/
news groups’

LAA provides
Internet training

Any Computer
Usage

*Base reduced to those LAAs who subscribe to an on-line service provider

35.3% 39.0% 61.0% 59.1% 83.7% 53.1%
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ABOUT THIS REPORT

During Winter/Spring 1997, surveys were mailed to 1,200 LAAs (both members and non-
members of Americans for the Arts). We asked detailed questions about their programs,
revenues and expenditures and requested a five-year budget history. Usable responses
were received from 337 LAAs—a 28.1 percent rate of compliance. These results best repre-

sent the approximately 1,150 LAAs with professional, paid staff.

The 337 respondents are stratified into five groups based on the population of their service
area. This helps to contrast the variation in LAAs from different-sized communities.

Averages of all respondents are provided under the heading “Average LAA.”

SURVEY RESPONDENTS
Seventy percent of the respondents are private LAAs; 30 percent are public LAAs (Table 33).
There is a broad geographic representation of respondents (Table 34). It should be noted
that both members and non-members of Americans for the Arts were surveyed for this
report. This was done to ensure that this report represents the field, not just Americans for

the Arts members.

TABLE 33

POPULATION Number Percent Private LAAs Public LAAs
Less than 30,000 68 20.2% 54 14

30,000 t0 99,999 82 24.3% 64 18
100,000 0 499,999 100 29.7% 71 29
500,000 {0 999,999 44 13.0% 23 21
1,000,000 OF more 43 12.8% 25 18
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TABLE 34
GEOGRAPHIC REPRESENTATION OF RESPONDING LAAs
WEST 91
Pacific 56
Mountain 35
MIDWEST 99

East North Central 52

West North Central 47

NORTHEAST 45
Middle Atlantic 32
New England 13
SOUTH 104
South Atlantic 63

West South Central 11
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HOW THIS 1998 REPORT
COMPARES TO LOCAL ARTS
AGENCY FACTS 1994

This report is based on the responses
from 337 local arts agencies; the 1994
report was based on 292 survey
responses. With a 15 percent increase
in respondents, we were prepared for
some variation in the detailed find-
ings. Results from the two reports,
however, are remarkably consistent
and reflect many of our empirical
observations of the LAA field. Based
on statistical analysis of the two sam-
ple sizes, this 1998 report is more

accurate by 9.3 percent.

ALASKA
Homer Council on the Arts*
Homer

ARIZONA

Casa Grande Friends of the Arts, Inc.
Casa Grande

Phoenix Arts Commission*
Phoenix

Scottsdale Cultural Council
Scottsdale

City of Sedona Department
of Arts and Culture

Sedona

Tucson Arts Brigade
Tucson

Tucson-Pima Arts Council*
Tucson

ARKANSAS

Batesville Arts Council
Batesville

Waltons Arts Center

Fayetteville

Southwest Arkansas Arts Council
Hope

Crawford County Art Association
Van Buren

Crittenden Arts Council

West Memphis
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CALIFORNIA

Cultural Council of

Santa Cruz County*

Aptos

The Arts Council of Placer County
Auburn

City of Brea - Community
Services Department*

Brea

City of Chico Arts Commission
Chico

Del Norte Association

for Cultural Awareness*
Crescent City

City of Cupertino

Cupertino

The Ink People Center for the Arts
Eureka

Fresno Arts Council

Fresno

Gardena Valley Cultural

Arts Corporation

Gardena

Orange County Arts Commission
Hillsborough

City of Huntington Beach
Cultural Services Division
Huntington Beach

City of La Quinta Cultural Commission
La Quinta

Lake County Arts Council
Lakeport

Livermore Public Art Committee
Livermore

Lodi Arts Commission

Lodi

Public Corporation for the Arts
Long Beach

City of Los Angeles Cultural
Affairs Department*

Los Angeles

Los Angeles County Music &
Performing Arts Commission*
Los Angeles

Madera County Arts Council
Madera

Mono County Arts Council*
Mammoth Lakes

City of Newport Beach

Arts Commission

Newport Beach

City of Norwalk Recreation

& Parks Services Department
Norwalk

Alameda County Art Commission
Oakland
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City of Oakland Cultural Arts Division
Oakland

City of Pasadena Cultural
Planning Division*

Pasadena

Plumas County Arts Commission
Quincy

Shasta County Arts Council*
Redding

City of Richmond Arts and
Culture Commission

Richmond

Sacramento Metropolitan

Arts Commission

Sacramento

City of San Diego Commission
for Arts and Culture*

San Diego

San Francisco Art Commission*
San Francisco

City of San Jose Office

of Cultural Affairs*

San Jose

Santa Cruz City Arts Commission*
Santa Cruz

Santa Cruz County Dept of Parks
and Cultural Services

Santa Cruz

City of Santa Monica,

Cultural Affairs Division*

Santa Monica

Sausalito Arts Association, Inc.
Sausalito

City of Sunnyvale Parks, Recreation
Arts and Youth Services
Sunnyvale

Ventura County Arts Council
Thousand Oaks

Walnut Creek Cultural Services,
City of Walnut Creek*

Walnut Creek

Pajaro Valley Arts Council
Watsonville

COLORADO

Pikes Peak Arts Council*
Colorado Springs

Pinon Arts and Humanities Alliance
Cortez

Mayor’s Office of Art,
Culture, and Film*
Denver

Scientific and Cultural
Facilities District

Denver
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Durango Arts Center*

Durango

Glenwood Springs Arts Council
Glenwood Springs

Grand Junction Commission

on Arts and Culture

Grand junction

Lafayette Cultural Arts Commission
Lafayette

Loveland Museum/Gallery
Loveland

Parker Cultural Commission
Parker

Pueblo Arts Council

Pueblo

Steamboat Springs Arts Council
Steamboat Springs

CONNECTICUT

Darien Arts Council

Darien

Windham Regional Arts Council
Willimantic

DISTRICT OF COLUMBIA
DC Commission on the Arts
and Humanities*
Washington, D.C.

Cultural Alliance of
Greater Washington*
Washington, D.C.

FLORIDA

WT Neal Civic Center
Blountstown

Pinellas County Arts Council*
Clearwater

Arts Council of Volisia County, Inc.
Deland

Broward County Cultural Affairs*
Ft. Lauderdale

Lee County Alliance of the Arts
Ft. Myers

City of Gainsville - Department of
Cultural Affairs*

Gainesville

Pasco Fine Arts Council

Holiday

Cultural Council of

Greater Jacksonville

Jacksonville

Metropolitan Dade County
Culturat Affairs Council*

Miami

United Arts of Central Florida
Orlando
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Arts Council of Northwest Florida, Inc.

Pensacola

Arts & Humanities Council

of Charlotte County, Inc.*

Port Charlotte

Sarasota County Arts Council*
Sarasota

Martin County Council for the Arts
Stuart

Cultural Resources Commission
Tallahassee

Arts Council of Hillsborough County
Tampa

Palm Beach County

Cultural Council, Inc.

West Palm Beach

GEORGIA
City of Atlanta Bureau

of Cultural Affairs

Atlanta

Fulton County Arts Council*
Atlanta

Greater Augusta Arts Council*
Augusta

Habersham Arts Council
Clarkesville

Dekalb Council for the Arts
Decatur

Gilmer Arts & Heritage Association
Ellijay

City of Savannah Department of
Cultural Affairs

Savannah

HAWAII

Mayor’s Office of Culture

and the Arts*

Honolulu

Waianae Coast Culture & Arts Society
Waianae

IDAHO
Boise City Arts Commission

Boise

Challis Arts Council

Challis

City of Coeurd’Alene Arts Commission
Coeurd’ Alene

Teton Arts Council

Driggs

The Sun Valley Center for the Arts
Ketchum

Magic Valley Arts Council*

Twin Falls
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ILLINOIS

Barrington Area Arts Council (BAAC)
Barrington

Carbondale Community Arts
Carbondale

City of Chicago Department

of Cultural Affairs*

Chicago

Near Northwest Arts Council
Chicago

Urban Gateways: The Center

for Arts In Education

Chicago

Evanston Arts Council*

Evanston

Fox Valley Arts Council

Geneva

Hinsdale Center for the Arts
Hinsdale

Little Egypt Arts Association, Inc.
Marion

Peoria Area Arts & Sciences Council
Peoria

Quincy Society of Fine Arts
Quincy

Rockford Area Arts Council
Rockford

INDIANA

Creative Arts Council

of Wells County, Inc.*

Bluffton

Columbus Area Arts Council
Columbus

Fountain City Art Council, Inc.*
Covington

Arts United of Greater

Fort Wayne, Inc.

Ft. Wayne

Arts Council of Indianapolis
Indianapolis

Indianapolis Art Center
Indianapolis

Jasper Community Arts Commission*
Jasper

Dearborn Highlands Arts Council, Inc.
Lawrenceburg

Floyd County Council for the Arts
New Albany

Jay County Arts Council, Inc.
Portland

The Southern Indiana

Center for the Arts -

Seymour
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Michiana Arts and Sciences
Council, Inc.*

South Bend

Art Association of Randolph
County, Inc.

Union City

IOWA
Decorah Regional Arts Council (DRAC)
Decorah

Metro Arts Alliance

of Greater Des Moines*

Des Moines

Dubugque Arts Council

Artists in Residence

Dubugue

Muscatine County Arts Council*
Muscatine

Orange City Arts Council
Orange City

Ottumwa Area Arts Council
Ottumwa

Sioux County Arts Council*
Sioux Center

Spencer Area Arts Council
Spencer

Storm Lake Area Arts Council
Storm Lake

KANSAS

Bowlus Fine Arts Center
fola

Lawrence Arts Center*
Lawrence

Salina Arts and
Humanities Commission
Salina

KENTUCKY

Wolfe County Arts Association
Campton

Lexington Arts & Cultural Council*
Lexington

Singletary Center for the Arts
Lexington

Fund for the Arts

Louisville

LOUISIANA

Arts Council of Greater Baton Rouge
Baton Rouge

Houma Terrebonne Arts

& Humanities Council

Houma

Jefferson Davis Arts Council*
Jennings

Acadiana Arts Council*
Lafayette

Arts Council of New Orleans*
New Orleans

Allen Arts Council

Oberlin
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North Central Louisiana Arts Council*

Ruston
Shreveport Regional Arts Council
Shreveport

City of Slidell Department of Cultural

and Public Affairs*
Slidell

MAINE

Round Top Center for the Arts
Damariscotta

Foothills Arts Center
Farmington

MARYLAND

Cultural Arts Foundation

of Anne Arundel County, Inc.*
Annapolis

Mayor’s Advisory Committee
on Art and Culture*
Baltimore

Talbot County Arts Council
Easton

Carroll County Arts Council
Westminster

MASSACHUSETTS
Mayor’s Office of Cultural Affairs*
Boston

The Cambridge Arts Council
Cambridge

Boch Center for the

Performing Arts, Inc.

Mashpee

Newton Arts Center, Inc.
Newtonville

Berkshire Artisans*

Pittsfield

Worcester Cultural Commission
Worcester

MICHIGAN
Washtenaw Council for the Arts*
Ann Arbor

City of Detroit Cultural

Affairs Department

Detroit
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Greater Flint Arts Council

Flint

Newaygo County Council for the Arts*
Fremont

Arts Council of Greater
Kalamazoo, Inc.

Kalamazoo

Art Reach of Mid Michigan

Mt. Pleasant

South Haven Center for the Arts
South Haven

MINNESOTA

Bemidji Community Arts Council
Bemidji

Minneapolis Arts Commission
Minneapolis

COMPAS*

St. Paul

Metropolitan Regional Arts Council
St. Paul

MISSISSIPPI
Greenville Arts Council
Greenville

Hattiesburg Arts Council
Hattiesburg

Itta Bena Council for the Arts
Itta Bena

Meridian Council for the Arts*
Meridian

Sycamore Arts Council
Senatobia

MISSOURI

Kansas City Municipal

Art Commission*

Kansas City

Mexico Community

Arts Council

Mexico

Sedalia Arts Council

Sedalia

Sikeston Missouri ARTS, Inc.*
Sikeston

Allied Arts Council of St. Joseph
St. Joseph

Regional Arts Commission*
St. Louis

St. Peters Cultural Arts Center
St. Peters
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MONTANA
Copper Village Museum
and Arts Center
Anaconda

Custer County Art Center
Miles City

Missoula Cultural Council
Missoula

NEBRASKA

United Arts Omaha*
Omaha

West Nebraska Arts Center
Scottsbluff

NEVADA
Sierra Arts Foundation*
Reno

NEW HAMPSHIRE
Federated Arts
Manchester

NEW JERSEY
Walt Whitman Cultural

Arts Center, Inc.*

Camden

Camden County Cultural

& Heritage Commission*
Haddon Twp.

Arts Council of the Morris Area
Madison

Very Special Arts New Jersey
New Brunswick

Ocean County Cultural

& Heritage Commission
Toms River

Mercer County Cultural

and Heritage Commission
Trenton

NEW MEXICO

Albuquerque Arts Alliance*
Albuquerque

City of Albuquerque Public Art
Program*

Albuquerque

Santa Fe Arts Commission*
Santa Fe

Taos Art Association

Taos
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NEW YORK Union County Community Arts Council
Albany/Schenectady League of Arts Monroe

Albany Arts Council of Carteret County
Jericho Arts Council Morehead City

Bainbridge United Arts Council of Raleigh
Broome County Arts Council* and Wake Co., Inc.

Binghamton Raleigh

The Arts Council of Buffalo United Arts Council of Rowan Inc.*
and Erie County Salisbury

Buffalo Cleveland County Arts Council
Islip Arts Council* Shelby

East Islip Anson County Arts Council
Huntington Arts Council* Wadesboro

Huntington Haywood County Arts Council
Catskill Art Society Waynesville

Hurleyville Arts Council of Wilson
Community Arts Partnership Wilson _
Ithaca The Arts Council of Winston-Salem
Putnam Arts Council and Forsyth County*

Mahopac Winston-Salem

Delaware Valley Arts Alliance Caswell Council for the Arts
Narrowsburg Yanceyville

New York City Department

of Cultural Affairs* OHIO

New York Dairy Barn Southeastern Chio
The Arts Guild of Old Forge, Inc. Cultural Arts Center

Old Forge Athens

Mill Street Loft, Inc. Cultural Center-Fund for the Arts
Poughkeepsie Canton

Arts & Cultural Council Cincinnati Arts Allocation Committee*
for Greater Rochester* Cincinnati

Rochester The Cleveland Cultural Coalition
Arts Council of Rockland County Cleveland

Spring Valley Greater Columbus Arts Council*

NORTH CAROLINA
Watauga County Arts Council*
Boone

Columbus

Culture Works, Arts and Culture
Alliance of the Miami Valley*
Dayton

Arts & Science Council Montgomery County Arts
Charlotte/Mecklenburg* and Cultural District*
Charlotte Dayton

Duke University Medical Center Delaware County Cultural
Cultural Services Program Arts Center*

Durham Delaware

United Arts Council of Greensboro* Dublin Arts Council
Greensboro Dublin

Hiddenite Center Inc.* Fitton Center for Creative Arts
Hiddenite Hamilton

Ashe County Arts Council Southern Hills Arts Council
Jefferson Jackson

Caldwell Arts Council
Lenoir
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City of Kettering-Rosewood
Arts Centre

Kettering

Gateway Arts Council
Sidney

Arts Commission of Greater Toledo*
Toledo

Wassenberg Art Center

Van Wert

Wickliffe Civic Center
Wickliffe

OKLAHOMA

Allied Arts and Humanities
Council of Bartlesville*
Bartlesville

Lincoln County Arts

& Humanities Council

Chandler

Edmond Arts & Humanities Council
Edmond

Arts Council of Oklahoma City*
Oklahoma City

Arts & Humanities Council of Tulsa
Tulsa

Woodward Arts and

Theatre Council, Inc.

Woodward

OREGON
Corvallis Arts Center

Corvallis

Arts Council of Southern Oregon
Medford

Regional Arts and Culture Council*
Portland

PENNSYLVANIA
Bedford County Arts Council
Bedford

Chartiers Valley Arts Council
Carnegie

Adams County Arts Council
Gettysburg

Allied Arts Fund

Harrisburg

Main Line Art Center

Haverford

Abington Art Center

Jenkintown

Philadelphia Office of Arts

and Culture

Philadelphia

Allegheny Regional Asset District
Pittsburgh

Schuylkill County Council for the Arts
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Pottsville

Elk County Council on the Arts*
Ridgeway

Monroe County Arts Council*
Stroudsburg

RHODE ISLAND

Warwick Consortium of the Arts
and Humanities*

Warwick

SOUTH CAROLINA

Arts Council of Beaufort County
Beaufort

Cultural Council of Richland
and Lexington Counties
Columbia

Metropolitan Arts Council
Greenville

City of North Charleston
Cultural Arts Program
North Charleston

Rock Hill Arts Council

Rock Hill

The Arts Partnership of
Greater Spartanburg
Spartanburg

Sumpter County

Cultural Commission*
Sumpter

SOUTH DAKOTA
Sisseton Arts Council
Sisseton

TENNESSEE
Etowah Arts Commission

Etowah

Jackson Arts Council

Jackson

Johnson City Area Arts Council
Johnson City

Memphis Arts Council*

Memphis

Rose Center and Council for the Arts
Morristown

Rutherford County Arts and
Humanities Council

Murfreesboro

Metropolitan Nashvilte Arts
Commission*

Nashville
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TEXAS

City of Austin Cultural

Affairs Division*

Austin

Southeast Texas Arts Council
Beaumont

Northeast Tarrant Arts Council
Bedford

Arts Council of Brazos Valley
College Station

Navarro Council of the Arts*
Corsicana

City of Dallas Dept. of Event Facilities
and Cultural Affairs*

Dallas

City of El Paso Arts

Resources Department*

El Paso

Arts Council of Fort Worth

and Tarrant County*

Fort Worth

Cultural Arts Council of Houston
and Harris County*

Houston

Huntsville Arts Commission
Huntsville

Lubbock Arts Alliance

Lubbock

Marshall Regional Arts Council*
Marshall

Mesquite Arts Council

Mesquite

City of San Antonio Department
of Arts & Cultural Affairs*

San Antonio

Cross Timbers Fine Arts Council, Inc.*
Stephenville

UTAH

Cedar City Arts Council
Cedar City

Layton Arts and Humanities
Council, Inc.

Layton

Blue Mountain Entertainment
Monticello

Murray Arts Advisory Board
Murray

Ogden City Arts

Ogden

Park City Arts Council*

Park City
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Springville Arts Commission
Springville

Vermont

Pentangle Council on the Arts
Woodstock

VIRGINIA

Arts Council of Fairfax County, Inc.*
Annandale

Arlington County Cultural

Affairs Division*

Arlington

Piedmont Council of the Arts*
Charlottesville

City of Fairfax Commission on the Arts
Fairfax

United Arts Organization

of Greater Washington

Falls Church

The Blue Ridge Arts Council, Inc.
Front Royal

Cultural Alliance of Greater
Hampton Roads

Norfolk

Virginia Beach Arts

& Humanities Commission
Virginia Beach

WASHINGTON

Allied Arts of Whatcom County
Bellingham

Bellingham Arts Commission
Bellingham

Lewis County Center for Civic
Activities, the Arts & Humanities*
Chehalis

City of Olympia Arts Commission
Olympia

King County Arts Commission
Seattle

Seattle Arts Commission*

Seattle

Cultural Councit of Greater Tacoma
Tacoma

Tacoma Arts Commission*
Tacoma
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WISCONSIN

Fox Valley Arts Alliance
Appleton

Council for the Performing Arts
Jefferson

United Fund for the Arts

and Humanities

LaCrosse

Dane County Cultural

Affairs Commission

Madison

St. Croix River Valley Arts Council
Milltown

Milwaukee Arts Board
Milwaukee

Mitwaukee County Cultural,
Artistic, and Musical Council
Milwaukee

Great River Road Arts Coalition, Inc.

Prescott

Racine Arts Council

Racine

Northern Arts Council
Rhinelander

Lucille Tack Center for the Arts
Spencer

ONTARIO
Scarborough Arts Council
Scarborough

*Responded to 1993 Survey
of Local Arts Agencies

AMERICANS FOR THE ARTS
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Chair
Fred Lazarus IV

The Maryland Institute,
College of Art

Vice Chair

Harriet Sanford
Fulton County Arts
Council, Atlanta

Vice Chair
William Lehr, Jr.
Hershey, Pennsylvania

Vice Chair

Peter F. Donnelly
Corporate Council for
the Arts, Seattle

Secretary

Sandra Gibson

Public Corporation for
the Arts, Long Beach

Treasurer

Steven D. Spiess
Cravath, Swaine &
Moore

At Large
Madeleine Berman
Franklin, Michigan

Mrs. Jack S. Blanton, Sr.
Houston, Texas

Bill Butick
Regional Arts and
Culture Council,
Portland (Ore.)

Mrs. Michael A. Miles
New York, New York

Mrs. LeRoy Rubin
New York, New York

Full Board

jerry Allen

City of San Jose Office
of Cultural Affairs

Ramona Baker
Arts Council of
Indianapolis, Inc.

John Paul Batiste
Texas Commission
on the Arts

Caroline Bock
Bravo: The Film
and Arts Network

Raymond A. Boyce
Joseph E. Seagram
& Sons, Inc.

Willard L. Boyd
Field Museum of
Natural History

John Brademas
New York University

Kathryn Murphy Burke
Wisconsin Arts Board

Robert Bush
Bush & Associates
Hickory, North Carolina

Mrs. Howard
Stephen Cowan
Boothbay Harbor,
Maine

Ken Fergeson
National Bank of
Commerce, Altus
(Okla.)

Gretchen Freeman
Freeman/MWhitehurst
Group, Phoenix

Stephanie French
Philip Morris
Management Co.

Susan S. Goode
Norfolk, Virginia

Michael Greene
National Academy of
Recording Arts &
Sciences, Inc.

Mrs. John R. Hall
Ashland, Kentucky

John Haworth

National Museum

of the American Indian,
Smithsonian Institute

Betty Jo Hays
Southwest Arkansas
Arts Council
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Eleanor Holtzman
National Executive
Service Corps

Mrs. Donald M. Kendall
Greenwich, Connecticut

Adrian King
The Coca-Cola
Foundation

Michael Marsicano,
Ph.D.

The Arts & Science
Council of
Charlotte/Mecklenburg

Robert Moore
American Indian
College Fund

Paul M. Ostergard
Citicorp Foundation

Susan M. Pearce
Lockheed Martin
Corporation

Dr. James M. Rosser
California State
University, Los Angeles

Janet Sarbaugh
Heinz Endowments

Sherry Shannon
The Corporate Citizen’s
Group

Joan Small

City of Chicago
Department

of Cultural Affairs

Patricia Holihan
Steinhardt
Binfield, England

John Straus
New York, New York

Mrs. Gerald H. Westby
Tulsa, Oklahoma

Americans for the Arts-is the national

organization for groups and individu-
als dedicated to advancing the arts
and culture in communities across the
country. To this end, Americans for the
Arts works with cultural organizations,
arts and business leaders and patrons
to provide leadership, advocacy, visi-
bility, professional development and
research and information that will
advance support for the arts and cul-

ture in our nation’s communities.

Questions? or Comments?

Americans for the Arts is your voice at
the table where national cultural poli-
cy is made—let us know how we can
best serve you! To speak with us more
about Americans for the Arts, please

call 202.371.2830.
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