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Total giving rose 5.2 percent in current dollars in 2017, or 3.0 percent
adjusted for inflation.

Between 2007 and 2017, total giving increased by $98.96 billion in current
dollars, or $42.29 billion in inflation-adjusted dollars.

Total estimated giving reached its highest levels ever in 2016 and 2017
(in current and inflation-adjusted dollars).

Refer to the Numbers section in the annual report for a complete review of
2017 total giving trends.

Total giving as a percentage of GDP: 1977-2017
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Gross Domestic Product (GDP) reflects the economic health of a nation.

GDP increased in inflation-adjusted dollars by 1.9 percent between 2016
and 2017. This rate of change is compared with inflation-adjusted growth
in total giving of 3.0 percent. Total giving as a percentage of GDP was 2.1
percent in 2017

Refer to the Numbers section in the annual report for a complete review of
2017 total giving as a percentage of GDP trends.
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2017 giving trends

= In 2017, all four sources of charitable giving increased.
Additionally, eight out of nine major charitable subsectors realized
growth in giving.

m  Led by the S&P 500, key economic indicators, including gross
domestic product (GDP) and personal consumption, posted strong
growth in 2017.

Refer to the Numbers section and chapters in the annual report for
a complete review of how changes in the economic environment
affected different aspects of giving in 2017.

Key factors related to the rise in
giving by individuals in 2017*

= In 2017, per capita giving by U.S. adults reached $1,165, and
average U.S. household giving reached $2,271.

m  For the year 2017, it is estimated that giving by non-

itemizing individuals grew 3.3 percent and giving by

itemizing individuals grew 5.6 percent.
Refer to the Numbers section in the annual report for an overview of 2017
indlividual giving trends, as well as the chapter on giving by individuals.

Key factors related to the increase in
giving by corporations in 2017*

m  Corporate pre-tax profits rose 4.1 percent, and GDP increased
4.1 percent in 2017. Both of these factors influenced the
8.0 percent rise in corporate giving in 2017.

m Corporate giving as a percentage of corporate pre-tax profits
was at 0.9 percent in 2017.

Refer to the Numbers section in the annual report for an overview of 2017
corporate giving trends, as well as the chapter on giving by corporations.

Key facts about giving to particular
recipient types in 2017*

= Giving to public-society benefit increased for the eigth consecutive
year, while giving to religion and giving to arts, culture, and
humanities increased for the seventh and sixth consecutive years,
respectively.

= Giving to foundations saw the largest increase, at 15.5 percent.
This subsector also posted the strongest two-year growth rate.

m  For the years 2013-2017, health was the fastest growing subsector in
terms of contributions received, followed by international affairs.

= Giving to environment/animals, education, and human services
realized stronger growth in 2017 compared with the previous year,
rising 7.2 percent, 6.2 percent, and 5.1 percent respectively.

Refer to the Numbers section in the annual report for overviews of
2017 giving by recipient type, as well as the chapters on giving to
specific recipient types.

* In current dollars.
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