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There I1s no such thing as universal
relevance. Importance isn't same as

relevance. You can't assign relevance
by fiat. @ninaksimon



@AaronAlbinDMA

#sprinting #nampc



@SignalFlowPR

#nampc



@BommaritoMegan

#nampc



@aliecline

#nampc



@5easypleces

#dyingofexcellence
#nampc



@mayamcfaddin

#nampc



The game Is won and lost on Facebook.
Don't be distracted by creating content for
all platforms until you're killing it on FB.



@JennyTinDC

#nampc



@chorusamerica

#nampc



@ErikSchroeder

#nampc



More than half of @YouTube views and
2/3 @Facebook video views are on
#mobile (source: ComScore)



Your #brand is your all-inclusive
culture. a lifestyle choice. it both sets

you apart and aligns you with your
community.



@camiletapr

#nampc



Emotions drive decisions. Find out
"why" patrons engage with your org to
then reach out with their perspective
In mind.



What does your work on cultural
#equity look like? Evaluate this for
yourself, make 1t personal, intentional
@Americans4Arts



@karagibbs

#nampc



@Ms_KathrynAnne

#nampc



@MogoARTS

#nampc #nampcsocial



If your email Is too busy with too many
calls to action, your readers will just
skip past 1t. Have one clear call to
action. One.



To survive, orgs must think of
themselves as neighbors participating
In community, not just places where
people go.



@AlliHouseworth

#nampc



"Glving us tickets Is one thing, but
making us FEEL like we're part of your
family 1s another thing"



@SMDCAC

#nampc



"l have no special talents. | am only
passionately curious”- Einstein. Great
words to start the final

morning with.



@mayamcfaddin

#nampc



Institutions often confuse their
responsiveness with adaptiveness. One
leans toward community needs, the

other, not.



@DanceCanvas

#fuelingchange #nampc
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#Equity, #diversity, #accessibility, and
digital activation should not be per
program, exhibition, or event but
rather institutional.



The goal 1sn't to get equity "done."” It Is
to create a commitment so strong, you
may fail by your own standards...&
then work harder.



@StephElton

#nampc



@Nesheaholic

#grayisthenewgold #nampc



Allow people the space to bring their
identities to work.



"The demographics of our cities are
not changing they HAVE changed."
@Americans4Arts



Big takeaway from bookended
by @AdamLerner and @ForkliftDance,

@mrmichaelme: do something
awesome—mktg and audiences will

follow.



"Perception = most important factor in
diversitying." How diff. groups perceive
you Informs whether they will value
your Services.



@synchrotheatre

#freerangeart
#nampc



@ceclleoreste

#nampc



A/B testing or focus groups can help
give data to questions that seem
subjective



Filter everything you do through: 1)
does It fit our promise? Does It fit our
personality?



@chorusamerica

#nampc



@mayamcfaddin

#nampc



@palmbchculture

#nampc



@caroll23jones

#nampc



@DanceCanvas

#beavoicenotanecho #nampc
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@artlifestiletto

#nampc



Loving learning about how to use video
to promote our entire art forms, not
just one show!



@lsleStormMaine

#nampc



Bringing people who don't normally sit
together to sit together i1s something
we should all go home & try to do.
Inspired @ MKiLuminate



Reflecting on my diversity session
today at Its tough to prioritize
when everything IS important



SHARE THIS E-BOOK!

£ Y in"




OUR BRAND PROMISE

We connect, strengthen, and advance our
nation’s arts marketing community with

InNnovative programs, services, and tools.

Americans for the Arts serves, advances, and
leads the network of organizations and
individuals who cultivate, promote, sustain, and
support the arts in America. Founded in 1960,
Americans for the Arts is the nation's leading
nonprofit organization for advancing the arts and
arts education.

FOR MORE ARTS MARKETING
RESOURCES, VISIT US:

« www.artsmarketing.org

= Faceboook.com/artsmarketing

= Twitter: @artsmarketers #NAMPC



